
HIGHLIGHTS
• Launched TXServes-North Texas and 

ServingTogether in the National Capital Region

• Partnered with two new affiliates— 
Oklahoma Veterans Connection and  
San Diego United 2-1-1

• Rebranded and launched VetConnectNYC,  
formerly NYCServes, on Veterans Day in  
partnership with the City of New York

• Awarded $600K from the Walmart Foundation  
to be distributed across five Regional Community  
of  Practice Champions 

IN SERVICE TO THOSE WHO HAVE SERVED

2018
ANNUAL REPORT
TO ADVANCE THE POST SERVICE LIVES OF AMERICA’S 
SERVICE MEMBERS, VETERANS AND MILITARY FAMILIES

About the IVMF
WHO WE ARE
The Institute for Veterans and Military Families (IVMF) 
is the first interdisciplinary national institute in higher 
education focused on the social, economic, education, 
and policy issues impacting veterans and their families. 
Through its professional staff, experts and partners, the 
IVMF delivers leading programs in career, vocational, 
and entrepreneurship education and training, while 
also conducting actionable research, policy analysis, 
and program evaluations. The IVMF also supports 
communities through collective impact efforts that enhance 
delivery and access to services and care for veterans and 
their families. The Institute, supported by the University 
and a distinguished advisory board, along with public and 
private partners, is committed to advancing the lives of 
those who have served in America’s armed forces and their 
families. For more information, visit ivmf.syracuse.edu.

OUR MISSION
To advance the post service lives of America’s service 
members, veterans and military families.

PRIORITIES
• Deliver impactful, best in class programs and services 

that are informed by research and evaluation in 
the areas of career preparation and employment, 
entrepreneurship and small business training, and 
community-based support and care coordination.

• Deliver insights that empower the advancement of the 
post service lives of transitioning service members, 
veterans and their families through objective actionable 
research, policy analysis, and measurement and 
evaluation.

• Ensure IVMF’s long-term sustainability through 
increasing program participation and funding; 
improving operations; and enhancing communications, 
marketing and engagement.

In 2018, the IVMF provided 
programs and services to nearly 
22,000 service members, 
veterans and their families

MAKING A 
DIFFERENCE 122K

SERVED—AND GOING STRONG
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ACCOMPLISHMENTS AND PROGRESS 

PROGRAM
Build, grow and support thriving coordinated networks in 
communities across the nation that serve veterans, service 
members and their families holistically, efficiently and 
effectively. Foster a robust Community of Practice where 
best practices can be shared and scaled among health and 
human service organizations.

GOAL
The AmericaServes team and its partners nationwide exist 
to transform services and care coordination for the nation’s 
military-connected members and their families by building 
healthier military-connected communities together.
 

*majority of unresolved requests 
occur as a result when clients do not  
respond to coordination center contact 
attempts.)result when clients do not respond  
to coordination center contact attempts.

17+ NETWORKS IN 12+ STATES 
SUPPORTING APPROXIMATELY

900+PROVIDERS ACROSS THE COUNTRY

ONE SOLUTION

RIGHT PERSON, RIGHT PROVIDERS,  
LESS TIME

22,123
UNIQUE MILITARY- CONNECTED CLIENTS SINCE START

9,316
CLIENTS SERVED IN 2018

Successfully Coordinated Solutions for

UNIQUE SERVICE REQUESTS SINCE START
45,285

UNIQUE SERVICE REQUESTS IN 2018
20,785

70% REQUESTS RESOLVED FAVORABLY

400+
OVER

CROSS-NETWORK REFERRALS 
IN 2018

We are parents to two young 
boys, so the online program was 
conducive to our schedules. 
Albert worked on the course 
early mornings and I worked late 
at night in a tag-team effort to 
successfully complete the PMP 
program.
Alberto Cazares, U.S. Air Force Master 
Sergeant (Ret.) and Kristin Cazares, 
U.S. Army – Specialist 

“

”

PROGRAM
Deliver end-to-end career preparation support for the 
military-connected community on installations and  
on-line by providing:
• Industry-validated training and certifications aligned 

to in-demand career tracks including: Business 
Management, Information Technology, and others

• One-on-one career counselling & interview coaching  
via strategic program employer partner, Hire Heroes 
USA (HHUSA)

GOAL
• Establish programs in 20 military installation 

communities by June 2019 
• Enroll 750 online learners per month (on average) with 

quarterly in-person cohorts averaging 75 learners per 
cohort on each installation

• Place 30,000 transitioning service members, veterans 
and/or their spouses in employment or enhanced 
employment by 2022

HIGHLIGHTS
• Implemented a centralized advising model resulting in a 

more aligned delivery and support approach for installation 
and distance learners.

• Launched, together with long-time partner, Accenture, the 
IVMP Community for Online Resources and Engagement 
Portal (IVMF CORE)- a one-stop shop and platform 
for advisors, installation teams and participants to track 
participant progress, manage communications between 
staff and participants, increase collaboration between 
cohorts and installation, and create a connected, engaged 
community.

• Established partnerships with the USO, Prudential, USAA, 
Boeing, SAS and others to increase participation 

ACCOMPLISHMENTS AND PROGRESS 

TOTALS TO DATE

ENROLLED IN 2018
10,966} SINCE START

29,954

12 MONTH 
RETENTION

77%
OF COHORT PARTICIPANTS WERE 
EMPLOYED AT START OF PROGRAM

61%

AVERAGE STARTING SALARY
$63,338 AVERAGE SALARY PRIOR TO 

PROGRAM COMPLETION
$54,167

}
}

SUPPORTING OVER

MILITARY 
COMMUNITIES18

CONDUCTED IN-PERSON 
TRAINING AT

ACROSS THE UNITED 
STATES AS WELL AS 
ONLINE

INSTALLATIONS 
AND MILITARY 
COMMUNITIES

CURRICULUM 
LEARNING PATHWAYS40

EXPANDED TO

EXPANDED EMPLOYER 
NETWORK TO INCLUDE 

OVER

800
THROUGH EFFORTS 

WITH HHUSA

4EXPANDED TO
NEW LOCATIONS IN
• EL PASO, TX 
• PITTSBURGH, PA 
• FORT KNOX, KY 
• NATIONAL CAPITAL 
 REGION  

Rebranded entrepreneurship portfolio, ARSENAL, to reflect the 
entrepreneurial journey from start up to growth with support and advisement 
from new alumni services group.

Implemented a centralized advising 
model resulting in a more aligned delivery 
and support approach for installation and 

distance learners. Veteran EDGE (Engage. Develop. Grow. Evaluate.), the 
first-of-its-kind four-day training intensive conference dedicated solely to 
veteran and military spouse business owners and the ecosystem that supports 
them. Notable speakers included Larry Broughton, Co-Founder & CEO 
BROUGHOadvisory; Founder & CEO, broughtonHOTELS, NASA 
astronaut Scott Kelly and Medal of Honor recipient 
Jack Jacobs. 

ACCOMPLISHMENTS AND PROGRESS 

Released, in partnership with Inc. Magazine, the Vet50—the first-ever list of the fastest-growing veteran-
owned businesses in the country.

Leaders from the ARSENAL team continued to show expertise and presence in the veteran business 
ownership space attending and speaking at a number of leading events including the American Legion’s 100th 
National Convention, GrowCo and Inc.’s Day of Mentoring. 

GENERATED BY ARSENAL PROGRAM 
PARTICIPANTS IN 2018

$245M

PROGRAM
Specifically for women veterans and spouses/partners, V-WISE 
and IGNITE are three-phase training programs with the first 
focused on start-up, and the latter on successful early-stage 
businesses.

TRAINED OVER

3,200
GENERATED

$81+M
TO DATE

65%
WOMEN

CREATED MORE 
THAN

500
JOBS

OF V-WISE  PARTICIPANTS HAVE 
LAUNCHED A BUSINESS 

93%
V-WISE  ENTREPRENEURS 
STILL IN BUSINESS 

What started as a commitment to host five women-focused 
conferences with the Small Business Administration (SBA) 
has grown into a movement that has

PROGRAM
In partnership with the Small Business Administration (SBA), Boots to Business delivers a two-day introduction to small business 
ownership training globally, along with a follow-on program focused on business fundamentals and market research

HIGHLIGHTS
• For the second year in a row, B2B hosted a program  

onboard an active supercarrier, the USS Wasp  
(USS Ronald Reagan in 2017) while conducting  
military operations at sea

• 540 unique B2B participants in 2017–18
• 480 B2B participants in business fundamentals modules

“This was a great foundational course to introduce the financial risks and mitigations 
of starting a business. I was surprised at the simplicity of explaining the complex 
language that is used to organize my thoughts in a sense of financial components.”

2 NEW
LAUNCHED 

SPECIALITY TRACKS:
• HOSPITALITY & FOOD SERVICE
• SOCIAL ENTERPRISE

COUNTRIES8
SUCCESSFULLY TRAINED 

PARTICIPANTS IN

MILITARY 
COMMUNITIES35

HIGHLIGHTS

2IGNITE PROGRAMS SUPPORTED BY AUSA 
PRUDENTIAL IN WASHINGTON D.C. AND  
EL PASO; TRAINING 100+ PARTICIPANTS

110 IGNITE GRADUATES FROM 
14 STATES

20TH
HOSTED LANDMARK

PROGRAM IN SAN DIEGO 
TRAINING OVER

300
PARTICIPANTS

200
TRAINED NEARLY

PARTICIPANTS IN 
PTTSBURGH314

V-WISE GRADUATES 
FROM 41 STATES

65

 IN BUSINESSESS

On behalf of our entire team, I extend our sincerest gratitude for the opportunity 
to work and serve beside you. Your support of our mission, programs, and future 
coupled with our commitment to service and innovation, fuels our collective 
success. We are excited and hopeful for what is to come this year for America’s 
service members, veterans, and their families.

J. Michael Haynie, Ph.D. 
Vice Chancellor for Strategic Initiatives and Innovation,  
Founder and Executive Director of the IVMF
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success. We are excited and hopeful for what is to come this year for America’s 
service members, veterans, and their families.

J. Michael Haynie, Ph.D. 
Vice Chancellor for Strategic Initiatives and Innovation,  
Founder and Executive Director of the IVMF

“

”



PROGRAM
IVMF’s research and evaluation team continued work 
to advance the practice and policy supporting America’s 
military-connected community through rigorous research, 
measurement and evaluation, and data solutions that deliver 
insights and empower action. 2018 studies focused on job 
portability, particularly for military spouses, the state of veteran 
entrepreneurship and military absentee voting. The team’s 
expertise is well recognized with team leaders being tapped 
to speak on issues with CBS and CNBC as well as at leading 
events such as the George W. Bush Leadership Institute.  

GOAL
To advance the practice and policy supporting America’s 
military-connected community through rigorous applied and 
translational research, evaluation and analytics, and objective 
insights that empower action.

HIGHLIGHTS
• In partnership with SAS and the George W. Bush 

Institute, the R + A team formed a new data management 
team focused on data to inform IVMF programming as 
well as the national veteran landscape

• Selected by the Kauffman Foundation as an inaugural 
Knowledge Challenge Grant recipient to study veteran 
and military-connected entrepreneurship 

• Made significant strides in the military spouse research 
space publishing two studies on military spouse job 
portability and military family absentee voting

•  Created new government partnerships including 
those with the Department of Labor and the National 
Endowment of the Arts providing analytical support 
and subject matter expertise in the areas of veteran 
employment and military families’ use of creative arts 
therapy, respectively.

 •  Expanded the evaluation team’s reach and impact as the 
evaluation and assessment partner for key relationships 
with the George W. Bush Institute and the Travis Manion 
Foundation. 

 •  Founded a new data solutions and management team 
focused on IVMF enterprise data use and collection

 •  Published a national report outlining an enterprise 
approach to federal strategy for improving delivery of 
services and care for veterans with the IBM Center for  
the Business of Government

ENHANCING VETERANS’ ACCESS TO 
STEM EDUCATION AND CAREERS: 

ENTREPRENEURSHIP 
RESEARCH

EMPLOYMENT
RESEARCH

Rosalinda Maury, M.S.    Brice Stone, Ph.D.    Nicholas Armstrong, Ph.D.

VETERANS IN THE STEM WORKFORCE  BRIEF      DECEMBER 2018
EMPLOYMENT RESEARCH

EMPLOYMENT
RESEARCH SERIES

JOB PORTABILITY RESEARCH BRIEF       JUNE 2018
THE FORCE BEHIND THE FORCE SERIES

THE FORCE BEHIND THE FORCE
Defining and Enabling Job Portability Employment 

Solutions for Military Spouses
Deborah A. Bradbard, Ph.D.

Rosalinda Maury, M.S.

12
NEW PUBLICATIONS

85
ENGAGEMENTS 
THROUGHOUT THE YEAR, 
SHARING RESEARCH 
FINDINGS,EVALUATIONS 
AND DATA

82
RESEARCH CITINGS 
IN MEDIA,  
REPORTS AND 
LEGISLATION

The National Veterans Resource Center (NVRC) at Syracuse 
University will leverage a public-private sector partnership 
model to nurture academic research, actionable programming, 
and collaborative thought leadership positioned to impact 
veterans and their families on the campus of Syracuse 
University, in New York State, and in communities across the 
U.S. Accordingly, the NVRC will build upon and solidify this 
region’s ongoing effort to position Central New York as the 
nation’s hub for research and programming connected to the 
veteran and military sectors — helping make the region and New 
York State the best place in the nation for veterans. 

HIGHLIGHTS 

Onward to Opportunity
• Add two new installation communities, enroll 13,500 new participants and add eight new learning pathways in the O2O 

program.

AmericaServes
• The AmericaServes team is working to pursue expansion of Texas (4 to 6 markets) and  

potential affiliates (FLA)

Entrepreneurship 
• ARSENAL will deliver five major entrepreneurship events and support more than 1,000 veteran- 

owned businesses and launch the Kauffman survey in partnership with research and build and  
share practical, community-based information and resources.

Research, Evaluation and Analytics
• IVMF research, evaluation and analytics will generate new insights and learning in community-based  

care coordination and data sharing, drivers of military-connected entrepreneurship, and  
inter-relations between veteran talent acquisition, development, and retention 

PROGRAM
Unique program focused intently on training, 
supporting and connecting procurement-
ready military-connected small businesses 
with suppliers in the private sector; the 
coalition also conducts research/training 
around the needs of veteran entrepreneurs. 

EBV ACCELERATE PROGRAM
After recognizing the need to support growing veteran-owned 
businesses, ARSENAL launched the Accelerate program at 
two partner universities. The intensive training events focus 
exclusively on scaling and tackling financial, management, 
marketing and strategic planning challenges that growing, 
established businesses face.

“This was an extremely valuable program that moved me 
from ‘I wish I could start a successful business’ to ‘I know I can 
start a successful business and if I did, I would have failed.’ 
Wonderful support for veterans who are serious about starting 
a business.”

HIGHLIGHTS
• Two inaugural programs at Florida State University and 

Louisiana State University

$11M+
INAUGURAL CLASS 
COLLECTIVELY REPORTED 
IN REVENUE IN 2018

180+
INAUGURAL CLASS 
COLLECTIVELY REPORTED 
EMPLOYED IN 2018

EBV PROGRAM
Designed for post-9/11 veterans, IVMF’s 
signature EBV program is a three-phase 
intensive training program offered through 
a consortium of 9 universities across the 
country to prepare veterans to start their 
own business.

144
GRADUATES 
IN 2018

CORPORATIONS/BUSINESSES/
FOUNDATIONS/FEDERAL AND STATE 
GOVERNMENTS
Accenture
Altria Employee Involvement Programs
American Art Therapy Association
Ariela & Associates International LLC
Avalon Document Services
Bank of America Charitable Foundation
Bank of America Merrill Lynch
Bank of New York Mellon Corporation
Beebee Island Industries Ltd.
Benevity
Blue Star Families Inc.
Boeing Company
George W. Bush Foundation 
CBS Inc.
Cunningham Chiropractic
The Dallas Foundation
Deli-Boy Inc.
Deloitte Consulting LLC
Dottle Family Charitable Trust
DSF Charitable Foundation
Eagle Insurance Agency LLC
EBV Foundation
Fidelity Charitable Gift Fund
First Data Corporation
Florida State University Foundation Inc.
Glanbia plc
Graduate Management Admission 

Council
The Heinz Endowments
Hillman Family Foundations
Hiremadskills Inc.
Hueber-Breuer Construction Company 

Inc.
IBM Center for the Business of 

Government
Imajion
Industry Standard USA LLC
Institute of Museum & Library Services
Integrated Industrial Services Inc.
Intercontinental Exchange
ISC Consulting Group 
Jacksonville Jaguars Foundation
Jewish Community Foundation of 

Central New York Inc.
JPMorgan Chase & Company
JRW Auto Rental Inc.
Ewing Marion Kauffman Foundation
Kinetic Fuel Technology Inc.
Carl B. and Florence E. King Foundation
Kitchings Family Foundation
Landmark Graphics Corporation
The Leon Levine Foundation
Lockheed Martin Corporation
Madison Performance Group
Travis Manion Foundation
The Marcus Foundation Inc.
J.M. McDonald Foundation
Military Officers Association of America 

(MOAA)
Mirabito Holdings Inc.
Morgan Stanley Global Impact Funding 

Trust Inc.
Motorola Solutions Inc.
National Endowment for the Arts
National Society of the Daughters of the 

American Revolution
NBT Bank N.A.
Newman’s Own Foundation
New York State Health Foundation
NOCO Energy Corporation
Nojaim Brothers of Marcellus Inc.
NYSE Technologies Connectivity Inc.
One Stop Janitorial & Office Supply Inc.
OneGroup NY Inc.
People Fund

HONOR ROLL OF DONORS 
AND PARTNERS
We want to thank all our supporters and partners for your generosity and continued support to  
the Institute for Veterans and Military Families. 

PepsiCo Foundation 
Performance Harley-Davidson
PNC Financial Services Group Inc.
Prudential Financial
Public Hospital District No. 2
Purcells Wallpaper & Paint Company Inc.
Harold E. Russell & Son Inc.
Russo Produce Co. Inc.
San Antonio Area Foundation
SAS Institute Inc.
Savage Agency Inc.
Schultz Family Foundation
Schwab Charitable Fund 
May & Stanley Smith Charitable Trust
Solvay Bank
Springview Foundation
Starbucks Corporation
Staunton Farms
Summit Federal Credit Union
Sunoco LLC
Syracuse Marriott Downtown
Third Avenue Management LLC
TIAA-CREF Financial Services
Travelers Foundation
Triad Foundation Inc.
Twin Trees Enterprises Inc.
United Services Automobile Association 

(USAA)
U.S. Small Business Administration
Unite US
Valero Marketing and Supply Company
Vaya Health
Vector Construction
Walmart Foundation
Walmart Stores Inc.
Westchester Community Opportunity
Westinghouse Electric Corporation
Wilson Foundation
Wounded Warrior Project Organization

INDIVIDUALS 
Mr. Jason G. Anderson 
Mrs. Theresa Anderson
Capt. Edward E. Balaban 
Mr. Steven W. Barnes 
Mrs. Deborah A. Barnes
Mr. William B. Barnes 
Mrs. Susan N. Barrette 
Mr. Daniel T. Bateman 
Mrs. Helen R. Becker
Mr. Stephen Bewley 
Mr. Frank Bisignano 
Mrs. Tracy S. Bisignano
Mr. Larry Bolling 
Ms. Denise Bowers 
Mr. William Cambardella 
Mr. Jamal Cannon  

Ms. Maureen E. Casey 
Mr. William B. Cass
Mr. Stephen P. Cerminaro
Mr. Matthew Coleman 
Ms. Angela G. Condon
Ms. Alexandra D. Curtis 
Mr. Daniel A. D’Aniello
Ms. Gayle V. D’Aniello
Mr. Natt Day 
Mr. Edward Derby 
Mr. John L. Donnelly 
Mrs. Nancy S. Donnelly
Mr. Paul M. Dottle
Mr. Adam T. Edwards 
Ms. Michelle Edwards
Mr. Clifford J. Ensley 
Ms. Susan McFee-Ensley
Mr. Tipton L. Eyler
Ms. Jennifer Finch 
Mr. Thomas J. Foley

Mrs. Deborah Foley 
Brett Gillies 
Ms. Beverly Grandison 
Mr. Millard Hall, Jr.
Mrs. Lynette G. Hall 
Mr. Richard L. Haydon
Mrs. Helen F. Haydon
Mr. Daniel A. Heumann
Mrs. Lynn D. Heumann
Mr. Ryan Hunt 
Mr. Daniel J. Husted 
Mr. Mubaarakah Isaac 
Mr. Leonard D. Jessup 
Mr. Markeith Johnson 
Mr. Richard M. Jones 
Ms. Robin A. Jones
Col. Casper P. Jones III, USA Ret.
Mr. Victor Kaliko 
Mrs. Tina M. Kapral 
Mr. Jeffrey Klein 
Mr. William A. Knapp 
Ms. Allison Kroner 
Ms. Christine Kshyna 
Mr. Theodore A. Lachowicz 
Mrs. Cheryl H. Lachowicz 
Ms. Margaret A. Lambrecht 
Mr. James P. Lee 
Mrs. Lou Ann Magnarelli-Lee
Ms. Cecilia Lee 
Ms. Jennifer Liddle 
Col. Charles E. Madden USA Ret.
Mrs. Evelyn A. Malikow
Dr. Jason A. Malikow
Ms. Lisa G. Malikow
Mr. Louis R. Malikow 
Mrs. Susan G. Malikow
Dr. Max Malikow
Mr. Srikant Mantravadi 
Ms. Lenore Marentette 
Mr. Louis A. Mautino 
Mrs. Patricia H. Mautino
Mr. Garett McManus 
Mr. Roland Meisner
Ms. Susan H. Meisner 
Mr. Daniel N. Mezzalingua 
Mrs. Kathleen Mezzalingua
Mr. Steven R. Moeller 
Mr. Louis Mustacchio, Jr.
Lt. Col. Michael Novakovic
Mrs. Phebe B. Novakovic
Ms. Phebe N. Novakovic 
Mr. Brad O’Connor
Mr. James Ockenden 
Mrs. Mona Ockenden
Mr. David W. Owen 
Ms. Katherine Peet 
Ms. Margaret Pollard 
Mr. Daniel C. Porcaro 
Mr. Kenneth L. Quaglio 
Ms. Valerie H. Quaglio
Mr. Amir Rahnamay-Azar
Ms. Melissa R. Reider 
Ms. Stephanie Salanger 
Mr. Allen Schmidt
Ms. Mari Schrimshaw
Mr. David Sharpe
* Mr. Emanuel Shemin
Mrs. Rhoda Z. Shemin
Ms. Deborah J. Skeele 
Miss Ann A. Slachta 
Mr. Theodore F. Spall, Jr.
Mrs. Suzanne A. Spall
Mr. Jacqueem Spratley
Mr. Allan E. Thompson, Jr.
Mr. Richard L. Thompson
Mrs. C. Jean Thompson
Ms. Heather Timms
Mr. Craig A. Urciuoli 

Mrs. Elizabeth Urciuoli 
Mr. Robert C. Warden 
Ms. Patricia Warden
Ms. Angela A. Williams 
Ms. Elibeth Williams

The Institute for Veterans and Military 
Families is the recipient of many gifts each 
year that honor or memorialize our friends, 
patrons, and loved ones. We are grateful 
to the following individuals who made 
such gifts between January 1, 2018 and 
December 31, 2018.

IN HONOR OF
Ms. Monica Cahill 
 in Honor of LCDR Kevin B. Cahil, USN  

& 1st Lt. Thomas B. Cahill, USMC 
Sally Lemkemeier 
 in Honor of Charlie Lemkemeier 
Mr. Bill Luconti 
 in Honor of William A. Backa Sr.
Mr. Albert Smith and Mrs. Eleanor Smith 
 in Honor of Mitch Paul
Mr. Marcus Snoddy 
 in Honor of Mr. Andrew L. Snoddy

IN MEMORY OF MR. HAROLD LEE
Mr. Timothy J. Byrne 
Mr. Kenneth P. Cardarelli 
Mr. James A. Clinton and  

Ms. Eileen M. Clinton 
Mr. William E. DeMarle  
Mr. Daniel J. Hopkins and  

Mrs. Joan M. Hopkins
Mr. Thomas Kimmes 
Mr. Martin Lamon 
Mr. James P. Lee and Mrs. Lou Ann 

Magnarelli-Lee 
Mr. Frank M. Matus 
Mr. William F. McIntyre 
Ms. Elizabeth M. Mossotti and  

Mr. Thomas M. Mossotti 
Mr. Thomas R. Murphy 
Mr. Joseph E. Olin and Mrs. Kenwyn Olin 
Mr. Kurt W. Robbins and  

Mrs. Maureen P. Robbins 
Mr. William Sullivan 
Mr. Joshua S. Werbeck 

IN MEMORY OF  
MR. MYRON S. LYNCH
Ms. Rebecca A. Reed 

IN MEMORY OF  
MR. MARTIN J. WHITMAN
Ms. Liz Armstrong 
Mr. Michael Buono 
Mr. David Carlyon 
Ms. Beth Connor 
Mr. Harold Drachman, Jr. 
Mr. Cathleen Feng 
Ms. Kristina Fox 
Mr. Jeff Gary 
Mr. Gerald Hellerman 
Ms. Jane Johnston 
Ms. Yang Lie 
Ms. Elizabeth H. McCollum 
Mrs. Lucinda Morgenthau and  

Mr. Robert Morgenthau 
Ms. Sylvia Nissen 
Mrs. Alexandra Reardon and 

Mr. Joseph Reardon 
Rich Family Foundation  
Mr. Evan R. Strain 
Mr. Charles C. Walden and  

Mrs. Margaret C. Walden 

18
TOTAL CORPORATIONS WORKING WITH 
VETERAN-OWNED BUSINESSES

1165
CVOB VETERAN-OWNED 
BUSINESS MEMBERS

26EVENTS 
REACHING OVER21,000+INDIVIDUALS

PROVIDED NEARLY

400
CONNECTIONS TO LEADING 
PRIVATE COMPANIES 
INCLUDING THE WALT 
DISNEY CO., FIRST DATA, 
AMERICAN EXPRESS, 
JPMORGAN CHASE & CO. 
AND OTHERS

HIGHLIGHTS

In addition to the IVMF, another key differentiator for Syracuse University is the Office of Veteran and Military Affairs 
(OVMA). As the single entry point for student veteran life on campus, the OVMA works to advance and enhance the 
veteran and military-connected student experience by connecting them to the Student Veterans Organization, the Office of 
Veteran Success, Veterans Career Services and more. Under Chancellor Syverud’s strategic directive, the OVMA strives to 
make Syracuse University the “best place for veterans.” 

2018 was another successful year for the OVMA leveraging its robust portfolio of veteran and military-connected 
programs, initiatives, campus-wide collaborations, and community partnerships to best serve the University’s growing 
veteran and military-connected student population and community.

• Approximately 115,000 sq. feet

• 240-seat banquet hall

• 75- seat auditorium

• LEED-certified building

WELDING

EMT

CYBERSECURITY

PIPEFITTING

MANUFACTURING

COLLEGE

$5M 
GIFT FROM KWANG G. TAN ’73 
FOR THE 750-SEAT AUDITORIUM

$20M 
GIFT FROM U.S. NAVY VETERAN & 
LIFE TRUSTEE DANIEL D’ANIELLO ’68 
AND HSI WIFE GAYLE

HIGHLIGHTS
• Two Tillman Scholar Honorees (In its third year as a 

partner institution, Syracuse is one of only 15 Pat Tillman 
Foundation University Partners selected for its innovative 
veteran services, strong culture of  support for  
military veterans and spouses, and its rigorous  
academic programs)

• 100% job placement for student veteran  
graduates seeking employment after  
commencement

ACCOMPLISHMENTS AND PROGRESS 

#1
RANKED THE

PRIVATE SCHOOL 
FOR VETERANS BY 
MILITARY TIMES

ENROLLMENT, ADVISING & ALUMNI SERVICES
Designed to support transitioning service members and their families at every turn, Enrollment, Advising and Alumni Services 
works with program participants to ensure they are pursuing the right path for their interests and experiences and stays with 
them to provide long-lasting and meaningful post-service outcomes.

New in 2018, IVMF launched a suite of Alumni Services to offer valuable mentoring and advising throughout the IVMF 
learning journey. This team-centric approach creates an optimal and supportive user experience and learning environment to give 
participants the tools and resources needed for success while connecting and engaging them with over 100,000 IVMF alumni.    

• Formally launched an alumni outreach strategy to bring IVMF program graduates together with the Syracuse University 
alumni community to offer additional learning experiences and create lasting connections. Inaugural year included alumni 
events in Washington D.C. and on campus at Syracuse University.  

OPERATIONS

98
PROFESSIONAL STAFF 
(UP 25%/24 MONTHS)

ALMOST

60%
MILITARY-CONNECTED

30+
STUDENT EMPLOYEES 
WHO HAVE GONE ON 
TO WORK AT ERNST & 
YOUNG, BP, BOOZ ALLEN 
HAMILTON AND OTHER 
TOP COMPANIES

46
STATES

STAFF FROM

2
U.S. 
TERRITORIES

9
COUNTRIES

DEVELOPMENT
Together with IVMF leadership and other staff, the development team works to cultivate public and private partnerships to  
raise sufficient resources supporting the programs, services and operations of the IVMF. 

• Named one of just 32 Knowledge Challenge grantees by the Kauffman 
Foundation, awarded the largest research grant in IVMF history to 
study veteran entrepreneurship 

• Using poignant stories from veterans and families served by the IVMF, 
launched the first national digital advertising and direct response 
fundraising campaign to introduce IVMF’s brand, programs and  
impact to the general public. 

214 DONORS TOTALING

$12,640,412
IN GIFTS

NEARLY

$10M
INCLUDING $8.4M OVER TWO YEARS 
FROM SCHULTZ FAMILY FOUNDATION

30 GRANTS AWARDERD TOTALING

$17,241,898
NEW GRANT 
HIGHLIGHTS

COMMUNICATIONS
The communications team made significant strides in establishing the Institute as a “go-to” voice of influence and authority. 

500%
INCREASE IN EARNED 
MEDIA PLACEMENT WITH 
LEADING PUBLICATIONS

COVERAGE INCLUDED NOT ONLY 
PROGRAMMING HIGHLIGHTS BUT 
INTERVIEWS AND RESEARCH ON 
VETERAN/MILITARY POLICIES, 
CHALLENGES AND OVERALL LANDSCAPE

• Secured 27 aired interviews with Executive Director/
IVMF Founder Mike Haynie as part of a one-day 
satellite media tour

•  Promoted IVMF research and perspectives on military 
transition with multiple interviews for leading podcasts 
in the space (Borne the Battle and Beyond the Uniform)

• Regular contributor (twice monthly) to CBS Eye on 
Veterans (broadcast on 90 stations across the U.S.  
as well as digitally)

11.7%
INCREASE IN 
FACEBOOK FANS

15.7%
INCREASE IN 
TWITTER FOLLOWERS

77.7%
INCREASE IN 
INSTAGRAM FOLLOWERS

183.1%
INCREASE IN 
LINKEDIN FOLLOWERS

ACCOMPLISHMENTS AND PROGRESS RESEARCH, EVALUATION & ANALYTICS SUPPORT SERVICES ACCOMPLISHMENTS AND PROGRESS 

Conducted 18 VETNET webinars on topics 
including Six Sigma Green Belt, Project 
Management, alumni panels and making 
the most of LinkedIn with increased 
engagement across all metrics.

      ALMOST

7,200
TOTAL VIEWS

INCREASED VIEWS 
PER VIDEO

60%+
TOTAL 
SUBSCRIBERS

25%+

MANAGED APPLICANT POOL OF ALMOST

18,400 APPLICATIONS
Advised more than

11,400
LEARNERS TO SELECT/COMPLETE THE COURSE BEST 
SUITED FOR THEIR INTERESTS/EXPERIENCE TO SET 
THEM UP FOR MEANINGFUL EMPLOYMENT

WHAT’S AHEADPROGRAMMATIC PRIORITIES IN 2019

DEVELOPMENT ACCOMPLISHMENTS AND PROGRESS 



PROGRAM
IVMF’s research and evaluation team continued work 
to advance the practice and policy supporting America’s 
military-connected community through rigorous research, 
measurement and evaluation, and data solutions that deliver 
insights and empower action. 2018 studies focused on job 
portability, particularly for military spouses, the state of veteran 
entrepreneurship and military absentee voting. The team’s 
expertise is well recognized with team leaders being tapped 
to speak on issues with CBS and CNBC as well as at leading 
events such as the George W. Bush Leadership Institute.  

GOAL
To advance the practice and policy supporting America’s 
military-connected community through rigorous applied and 
translational research, evaluation and analytics, and objective 
insights that empower action.

HIGHLIGHTS
• In partnership with SAS and the George W. Bush 

Institute, the R + A team formed a new data management 
team focused on data to inform IVMF programming as 
well as the national veteran landscape

• Selected by the Kauffman Foundation as an inaugural 
Knowledge Challenge Grant recipient to study veteran 
and military-connected entrepreneurship 

• Made significant strides in the military spouse research 
space publishing two studies on military spouse job 
portability and military family absentee voting

•  Created new government partnerships including 
those with the Department of Labor and the National 
Endowment of the Arts providing analytical support 
and subject matter expertise in the areas of veteran 
employment and military families’ use of creative arts 
therapy, respectively.

 •  Expanded the evaluation team’s reach and impact as the 
evaluation and assessment partner for key relationships 
with the George W. Bush Institute and the Travis Manion 
Foundation. 

 •  Founded a new data solutions and management team 
focused on IVMF enterprise data use and collection

 •  Published a national report outlining an enterprise 
approach to federal strategy for improving delivery of 
services and care for veterans with the IBM Center for  
the Business of Government

ENHANCING VETERANS’ ACCESS TO 
STEM EDUCATION AND CAREERS: 

ENTREPRENEURSHIP 
RESEARCH

EMPLOYMENT
RESEARCH

Rosalinda Maury, M.S.    Brice Stone, Ph.D.    Nicholas Armstrong, Ph.D.

VETERANS IN THE STEM WORKFORCE  BRIEF      DECEMBER 2018
EMPLOYMENT RESEARCH

EMPLOYMENT
RESEARCH SERIES

JOB PORTABILITY RESEARCH BRIEF       JUNE 2018
THE FORCE BEHIND THE FORCE SERIES

THE FORCE BEHIND THE FORCE
Defining and Enabling Job Portability Employment 

Solutions for Military Spouses
Deborah A. Bradbard, Ph.D.

Rosalinda Maury, M.S.

12
NEW PUBLICATIONS

85
ENGAGEMENTS 
THROUGHOUT THE YEAR, 
SHARING RESEARCH 
FINDINGS,EVALUATIONS 
AND DATA

82
RESEARCH CITINGS 
IN MEDIA,  
REPORTS AND 
LEGISLATION

The National Veterans Resource Center (NVRC) at Syracuse 
University will leverage a public-private sector partnership 
model to nurture academic research, actionable programming, 
and collaborative thought leadership positioned to impact 
veterans and their families on the campus of Syracuse 
University, in New York State, and in communities across the 
U.S. Accordingly, the NVRC will build upon and solidify this 
region’s ongoing effort to position Central New York as the 
nation’s hub for research and programming connected to the 
veteran and military sectors — helping make the region and New 
York State the best place in the nation for veterans. 

HIGHLIGHTS 

Onward to Opportunity
• Add two new installation communities, enroll 13,500 new participants and add eight new learning pathways in the O2O 

program.

AmericaServes
• The AmericaServes team is working to pursue expansion of Texas (4 to 6 markets) and  

potential affiliates (FLA)

Entrepreneurship 
• ARSENAL will deliver five major entrepreneurship events and support more than 1,000 veteran- 

owned businesses and launch the Kauffman survey in partnership with research and build and  
share practical, community-based information and resources.

Research, Evaluation and Analytics
• IVMF research, evaluation and analytics will generate new insights and learning in community-based  

care coordination and data sharing, drivers of military-connected entrepreneurship, and  
inter-relations between veteran talent acquisition, development, and retention 

PROGRAM
Unique program focused intently on training, 
supporting and connecting procurement-
ready military-connected small businesses 
with suppliers in the private sector; the 
coalition also conducts research/training 
around the needs of veteran entrepreneurs. 

EBV ACCELERATE PROGRAM
After recognizing the need to support growing veteran-owned 
businesses, ARSENAL launched the Accelerate program at 
two partner universities. The intensive training events focus 
exclusively on scaling and tackling financial, management, 
marketing and strategic planning challenges that growing, 
established businesses face.

“This was an extremely valuable program that moved me 
from ‘I wish I could start a successful business’ to ‘I know I can 
start a successful business and if I did, I would have failed.’ 
Wonderful support for veterans who are serious about starting 
a business.”

HIGHLIGHTS
• Two inaugural programs at Florida State University and 

Louisiana State University

$11M+
INAUGURAL CLASS 
COLLECTIVELY REPORTED 
IN REVENUE IN 2018

180+
INAUGURAL CLASS 
COLLECTIVELY REPORTED 
EMPLOYED IN 2018

EBV PROGRAM
Designed for post-9/11 veterans, IVMF’s 
signature EBV program is a three-phase 
intensive training program offered through 
a consortium of 9 universities across the 
country to prepare veterans to start their 
own business.
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We want to thank all our supporters and partners for your generosity and continued support to  
the Institute for Veterans and Military Families. 
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Mr. William B. Barnes 
Mrs. Susan N. Barrette 
Mr. Daniel T. Bateman 
Mrs. Helen R. Becker
Mr. Stephen Bewley 
Mr. Frank Bisignano 
Mrs. Tracy S. Bisignano
Mr. Larry Bolling 
Ms. Denise Bowers 
Mr. William Cambardella 
Mr. Jamal Cannon  

Ms. Maureen E. Casey 
Mr. William B. Cass
Mr. Stephen P. Cerminaro
Mr. Matthew Coleman 
Ms. Angela G. Condon
Ms. Alexandra D. Curtis 
Mr. Daniel A. D’Aniello
Ms. Gayle V. D’Aniello
Mr. Natt Day 
Mr. Edward Derby 
Mr. John L. Donnelly 
Mrs. Nancy S. Donnelly
Mr. Paul M. Dottle
Mr. Adam T. Edwards 
Ms. Michelle Edwards
Mr. Clifford J. Ensley 
Ms. Susan McFee-Ensley
Mr. Tipton L. Eyler
Ms. Jennifer Finch 
Mr. Thomas J. Foley

Mrs. Deborah Foley 
Brett Gillies 
Ms. Beverly Grandison 
Mr. Millard Hall, Jr.
Mrs. Lynette G. Hall 
Mr. Richard L. Haydon
Mrs. Helen F. Haydon
Mr. Daniel A. Heumann
Mrs. Lynn D. Heumann
Mr. Ryan Hunt 
Mr. Daniel J. Husted 
Mr. Mubaarakah Isaac 
Mr. Leonard D. Jessup 
Mr. Markeith Johnson 
Mr. Richard M. Jones 
Ms. Robin A. Jones
Col. Casper P. Jones III, USA Ret.
Mr. Victor Kaliko 
Mrs. Tina M. Kapral 
Mr. Jeffrey Klein 
Mr. William A. Knapp 
Ms. Allison Kroner 
Ms. Christine Kshyna 
Mr. Theodore A. Lachowicz 
Mrs. Cheryl H. Lachowicz 
Ms. Margaret A. Lambrecht 
Mr. James P. Lee 
Mrs. Lou Ann Magnarelli-Lee
Ms. Cecilia Lee 
Ms. Jennifer Liddle 
Col. Charles E. Madden USA Ret.
Mrs. Evelyn A. Malikow
Dr. Jason A. Malikow
Ms. Lisa G. Malikow
Mr. Louis R. Malikow 
Mrs. Susan G. Malikow
Dr. Max Malikow
Mr. Srikant Mantravadi 
Ms. Lenore Marentette 
Mr. Louis A. Mautino 
Mrs. Patricia H. Mautino
Mr. Garett McManus 
Mr. Roland Meisner
Ms. Susan H. Meisner 
Mr. Daniel N. Mezzalingua 
Mrs. Kathleen Mezzalingua
Mr. Steven R. Moeller 
Mr. Louis Mustacchio, Jr.
Lt. Col. Michael Novakovic
Mrs. Phebe B. Novakovic
Ms. Phebe N. Novakovic 
Mr. Brad O’Connor
Mr. James Ockenden 
Mrs. Mona Ockenden
Mr. David W. Owen 
Ms. Katherine Peet 
Ms. Margaret Pollard 
Mr. Daniel C. Porcaro 
Mr. Kenneth L. Quaglio 
Ms. Valerie H. Quaglio
Mr. Amir Rahnamay-Azar
Ms. Melissa R. Reider 
Ms. Stephanie Salanger 
Mr. Allen Schmidt
Ms. Mari Schrimshaw
Mr. David Sharpe
* Mr. Emanuel Shemin
Mrs. Rhoda Z. Shemin
Ms. Deborah J. Skeele 
Miss Ann A. Slachta 
Mr. Theodore F. Spall, Jr.
Mrs. Suzanne A. Spall
Mr. Jacqueem Spratley
Mr. Allan E. Thompson, Jr.
Mr. Richard L. Thompson
Mrs. C. Jean Thompson
Ms. Heather Timms
Mr. Craig A. Urciuoli 

Mrs. Elizabeth Urciuoli 
Mr. Robert C. Warden 
Ms. Patricia Warden
Ms. Angela A. Williams 
Ms. Elibeth Williams

The Institute for Veterans and Military 
Families is the recipient of many gifts each 
year that honor or memorialize our friends, 
patrons, and loved ones. We are grateful 
to the following individuals who made 
such gifts between January 1, 2018 and 
December 31, 2018.

IN HONOR OF
Ms. Monica Cahill 
 in Honor of LCDR Kevin B. Cahil, USN  

& 1st Lt. Thomas B. Cahill, USMC 
Sally Lemkemeier 
 in Honor of Charlie Lemkemeier 
Mr. Bill Luconti 
 in Honor of William A. Backa Sr.
Mr. Albert Smith and Mrs. Eleanor Smith 
 in Honor of Mitch Paul
Mr. Marcus Snoddy 
 in Honor of Mr. Andrew L. Snoddy

IN MEMORY OF MR. HAROLD LEE
Mr. Timothy J. Byrne 
Mr. Kenneth P. Cardarelli 
Mr. James A. Clinton and  

Ms. Eileen M. Clinton 
Mr. William E. DeMarle  
Mr. Daniel J. Hopkins and  

Mrs. Joan M. Hopkins
Mr. Thomas Kimmes 
Mr. Martin Lamon 
Mr. James P. Lee and Mrs. Lou Ann 

Magnarelli-Lee 
Mr. Frank M. Matus 
Mr. William F. McIntyre 
Ms. Elizabeth M. Mossotti and  

Mr. Thomas M. Mossotti 
Mr. Thomas R. Murphy 
Mr. Joseph E. Olin and Mrs. Kenwyn Olin 
Mr. Kurt W. Robbins and  

Mrs. Maureen P. Robbins 
Mr. William Sullivan 
Mr. Joshua S. Werbeck 

IN MEMORY OF  
MR. MYRON S. LYNCH
Ms. Rebecca A. Reed 

IN MEMORY OF  
MR. MARTIN J. WHITMAN
Ms. Liz Armstrong 
Mr. Michael Buono 
Mr. David Carlyon 
Ms. Beth Connor 
Mr. Harold Drachman, Jr. 
Mr. Cathleen Feng 
Ms. Kristina Fox 
Mr. Jeff Gary 
Mr. Gerald Hellerman 
Ms. Jane Johnston 
Ms. Yang Lie 
Ms. Elizabeth H. McCollum 
Mrs. Lucinda Morgenthau and  

Mr. Robert Morgenthau 
Ms. Sylvia Nissen 
Mrs. Alexandra Reardon and 

Mr. Joseph Reardon 
Rich Family Foundation  
Mr. Evan R. Strain 
Mr. Charles C. Walden and  

Mrs. Margaret C. Walden 

18
TOTAL CORPORATIONS WORKING WITH 
VETERAN-OWNED BUSINESSES

1165
CVOB VETERAN-OWNED 
BUSINESS MEMBERS

26EVENTS 
REACHING OVER21,000+INDIVIDUALS

PROVIDED NEARLY

400
CONNECTIONS TO LEADING 
PRIVATE COMPANIES 
INCLUDING THE WALT 
DISNEY CO., FIRST DATA, 
AMERICAN EXPRESS, 
JPMORGAN CHASE & CO. 
AND OTHERS

HIGHLIGHTS

In addition to the IVMF, another key differentiator for Syracuse University is the Office of Veteran and Military Affairs 
(OVMA). As the single entry point for student veteran life on campus, the OVMA works to advance and enhance the 
veteran and military-connected student experience by connecting them to the Student Veterans Organization, the Office of 
Veteran Success, Veterans Career Services and more. Under Chancellor Syverud’s strategic directive, the OVMA strives to 
make Syracuse University the “best place for veterans.” 

2018 was another successful year for the OVMA leveraging its robust portfolio of veteran and military-connected 
programs, initiatives, campus-wide collaborations, and community partnerships to best serve the University’s growing 
veteran and military-connected student population and community.

• Approximately 115,000 sq. feet

• 240-seat banquet hall

• 75- seat auditorium

• LEED-certified building

WELDING

EMT

CYBERSECURITY

PIPEFITTING

MANUFACTURING

COLLEGE

$5M 
GIFT FROM KWANG G. TAN ’73 
FOR THE 750-SEAT AUDITORIUM

$20M 
GIFT FROM U.S. NAVY VETERAN & 
LIFE TRUSTEE DANIEL D’ANIELLO ’68 
AND HSI WIFE GAYLE

HIGHLIGHTS
• Two Tillman Scholar Honorees (In its third year as a 

partner institution, Syracuse is one of only 15 Pat Tillman 
Foundation University Partners selected for its innovative 
veteran services, strong culture of  support for  
military veterans and spouses, and its rigorous  
academic programs)

• 100% job placement for student veteran  
graduates seeking employment after  
commencement

ACCOMPLISHMENTS AND PROGRESS 

#1
RANKED THE

PRIVATE SCHOOL 
FOR VETERANS BY 
MILITARY TIMES

ENROLLMENT, ADVISING & ALUMNI SERVICES
Designed to support transitioning service members and their families at every turn, Enrollment, Advising and Alumni Services 
works with program participants to ensure they are pursuing the right path for their interests and experiences and stays with 
them to provide long-lasting and meaningful post-service outcomes.

New in 2018, IVMF launched a suite of Alumni Services to offer valuable mentoring and advising throughout the IVMF 
learning journey. This team-centric approach creates an optimal and supportive user experience and learning environment to give 
participants the tools and resources needed for success while connecting and engaging them with over 100,000 IVMF alumni.    

• Formally launched an alumni outreach strategy to bring IVMF program graduates together with the Syracuse University 
alumni community to offer additional learning experiences and create lasting connections. Inaugural year included alumni 
events in Washington D.C. and on campus at Syracuse University.  

OPERATIONS

98
PROFESSIONAL STAFF 
(UP 25%/24 MONTHS)

ALMOST

60%
MILITARY-CONNECTED

30+
STUDENT EMPLOYEES 
WHO HAVE GONE ON 
TO WORK AT ERNST & 
YOUNG, BP, BOOZ ALLEN 
HAMILTON AND OTHER 
TOP COMPANIES

46
STATES

STAFF FROM

2
U.S. 
TERRITORIES

9
COUNTRIES

DEVELOPMENT
Together with IVMF leadership and other staff, the development team works to cultivate public and private partnerships to  
raise sufficient resources supporting the programs, services and operations of the IVMF. 

• Named one of just 32 Knowledge Challenge grantees by the Kauffman 
Foundation, awarded the largest research grant in IVMF history to 
study veteran entrepreneurship 

• Using poignant stories from veterans and families served by the IVMF, 
launched the first national digital advertising and direct response 
fundraising campaign to introduce IVMF’s brand, programs and  
impact to the general public. 

214 DONORS TOTALING

$12,640,412
IN GIFTS

NEARLY

$10M
INCLUDING $8.4M OVER TWO YEARS 
FROM SCHULTZ FAMILY FOUNDATION

30 GRANTS AWARDERD TOTALING

$17,241,898
NEW GRANT 
HIGHLIGHTS

COMMUNICATIONS
The communications team made significant strides in establishing the Institute as a “go-to” voice of influence and authority. 

500%
INCREASE IN EARNED 
MEDIA PLACEMENT WITH 
LEADING PUBLICATIONS

COVERAGE INCLUDED NOT ONLY 
PROGRAMMING HIGHLIGHTS BUT 
INTERVIEWS AND RESEARCH ON 
VETERAN/MILITARY POLICIES, 
CHALLENGES AND OVERALL LANDSCAPE

• Secured 27 aired interviews with Executive Director/
IVMF Founder Mike Haynie as part of a one-day 
satellite media tour

•  Promoted IVMF research and perspectives on military 
transition with multiple interviews for leading podcasts 
in the space (Borne the Battle and Beyond the Uniform)

• Regular contributor (twice monthly) to CBS Eye on 
Veterans (broadcast on 90 stations across the U.S.  
as well as digitally)

11.7%
INCREASE IN 
FACEBOOK FANS

15.7%
INCREASE IN 
TWITTER FOLLOWERS

77.7%
INCREASE IN 
INSTAGRAM FOLLOWERS

183.1%
INCREASE IN 
LINKEDIN FOLLOWERS

ACCOMPLISHMENTS AND PROGRESS RESEARCH, EVALUATION & ANALYTICS SUPPORT SERVICES ACCOMPLISHMENTS AND PROGRESS 

Conducted 18 VETNET webinars on topics 
including Six Sigma Green Belt, Project 
Management, alumni panels and making 
the most of LinkedIn with increased 
engagement across all metrics.

      ALMOST

7,200
TOTAL VIEWS

INCREASED VIEWS 
PER VIDEO

60%+
TOTAL 
SUBSCRIBERS

25%+

MANAGED APPLICANT POOL OF ALMOST

18,400 APPLICATIONS
Advised more than

11,400
LEARNERS TO SELECT/COMPLETE THE COURSE BEST 
SUITED FOR THEIR INTERESTS/EXPERIENCE TO SET 
THEM UP FOR MEANINGFUL EMPLOYMENT

WHAT’S AHEADPROGRAMMATIC PRIORITIES IN 2019

DEVELOPMENT ACCOMPLISHMENTS AND PROGRESS 



PROGRAM
IVMF’s research and evaluation team continued work 
to advance the practice and policy supporting America’s 
military-connected community through rigorous research, 
measurement and evaluation, and data solutions that deliver 
insights and empower action. 2018 studies focused on job 
portability, particularly for military spouses, the state of veteran 
entrepreneurship and military absentee voting. The team’s 
expertise is well recognized with team leaders being tapped 
to speak on issues with CBS and CNBC as well as at leading 
events such as the George W. Bush Leadership Institute.  

GOAL
To advance the practice and policy supporting America’s 
military-connected community through rigorous applied and 
translational research, evaluation and analytics, and objective 
insights that empower action.

HIGHLIGHTS
• In partnership with SAS and the George W. Bush 

Institute, the R + A team formed a new data management 
team focused on data to inform IVMF programming as 
well as the national veteran landscape

• Selected by the Kauffman Foundation as an inaugural 
Knowledge Challenge Grant recipient to study veteran 
and military-connected entrepreneurship 

• Made significant strides in the military spouse research 
space publishing two studies on military spouse job 
portability and military family absentee voting

•  Created new government partnerships including 
those with the Department of Labor and the National 
Endowment of the Arts providing analytical support 
and subject matter expertise in the areas of veteran 
employment and military families’ use of creative arts 
therapy, respectively.

 •  Expanded the evaluation team’s reach and impact as the 
evaluation and assessment partner for key relationships 
with the George W. Bush Institute and the Travis Manion 
Foundation. 

 •  Founded a new data solutions and management team 
focused on IVMF enterprise data use and collection

 •  Published a national report outlining an enterprise 
approach to federal strategy for improving delivery of 
services and care for veterans with the IBM Center for  
the Business of Government

ENHANCING VETERANS’ ACCESS TO 
STEM EDUCATION AND CAREERS: 

ENTREPRENEURSHIP 
RESEARCH

EMPLOYMENT
RESEARCH

Rosalinda Maury, M.S.    Brice Stone, Ph.D.    Nicholas Armstrong, Ph.D.

VETERANS IN THE STEM WORKFORCE  BRIEF      DECEMBER 2018
EMPLOYMENT RESEARCH

EMPLOYMENT
RESEARCH SERIES

JOB PORTABILITY RESEARCH BRIEF       JUNE 2018
THE FORCE BEHIND THE FORCE SERIES

THE FORCE BEHIND THE FORCE
Defining and Enabling Job Portability Employment 

Solutions for Military Spouses
Deborah A. Bradbard, Ph.D.

Rosalinda Maury, M.S.

12
NEW PUBLICATIONS

85
ENGAGEMENTS 
THROUGHOUT THE YEAR, 
SHARING RESEARCH 
FINDINGS,EVALUATIONS 
AND DATA

82
RESEARCH CITINGS 
IN MEDIA,  
REPORTS AND 
LEGISLATION

The National Veterans Resource Center (NVRC) at Syracuse 
University will leverage a public-private sector partnership 
model to nurture academic research, actionable programming, 
and collaborative thought leadership positioned to impact 
veterans and their families on the campus of Syracuse 
University, in New York State, and in communities across the 
U.S. Accordingly, the NVRC will build upon and solidify this 
region’s ongoing effort to position Central New York as the 
nation’s hub for research and programming connected to the 
veteran and military sectors — helping make the region and New 
York State the best place in the nation for veterans. 

HIGHLIGHTS 

Onward to Opportunity
• Add two new installation communities, enroll 13,500 new participants and add eight new learning pathways in the O2O 

program.

AmericaServes
• The AmericaServes team is working to pursue expansion of Texas (4 to 6 markets) and  

potential affiliates (FLA)

Entrepreneurship 
• ARSENAL will deliver five major entrepreneurship events and support more than 1,000 veteran- 

owned businesses and launch the Kauffman survey in partnership with research and build and  
share practical, community-based information and resources.

Research, Evaluation and Analytics
• IVMF research, evaluation and analytics will generate new insights and learning in community-based  

care coordination and data sharing, drivers of military-connected entrepreneurship, and  
inter-relations between veteran talent acquisition, development, and retention 

PROGRAM
Unique program focused intently on training, 
supporting and connecting procurement-
ready military-connected small businesses 
with suppliers in the private sector; the 
coalition also conducts research/training 
around the needs of veteran entrepreneurs. 

EBV ACCELERATE PROGRAM
After recognizing the need to support growing veteran-owned 
businesses, ARSENAL launched the Accelerate program at 
two partner universities. The intensive training events focus 
exclusively on scaling and tackling financial, management, 
marketing and strategic planning challenges that growing, 
established businesses face.

“This was an extremely valuable program that moved me 
from ‘I wish I could start a successful business’ to ‘I know I can 
start a successful business and if I did, I would have failed.’ 
Wonderful support for veterans who are serious about starting 
a business.”

HIGHLIGHTS
• Two inaugural programs at Florida State University and 

Louisiana State University

$11M+
INAUGURAL CLASS 
COLLECTIVELY REPORTED 
IN REVENUE IN 2018

180+
INAUGURAL CLASS 
COLLECTIVELY REPORTED 
EMPLOYED IN 2018

EBV PROGRAM
Designed for post-9/11 veterans, IVMF’s 
signature EBV program is a three-phase 
intensive training program offered through 
a consortium of 9 universities across the 
country to prepare veterans to start their 
own business.

144
GRADUATES 
IN 2018

CORPORATIONS/BUSINESSES/
FOUNDATIONS/FEDERAL AND STATE 
GOVERNMENTS
Accenture
Altria Employee Involvement Programs
American Art Therapy Association
Ariela & Associates International LLC
Avalon Document Services
Bank of America Charitable Foundation
Bank of America Merrill Lynch
Bank of New York Mellon Corporation
Beebee Island Industries Ltd.
Benevity
Blue Star Families Inc.
Boeing Company
George W. Bush Foundation 
CBS Inc.
Cunningham Chiropractic
The Dallas Foundation
Deli-Boy Inc.
Deloitte Consulting LLC
Dottle Family Charitable Trust
DSF Charitable Foundation
Eagle Insurance Agency LLC
EBV Foundation
Fidelity Charitable Gift Fund
First Data Corporation
Florida State University Foundation Inc.
Glanbia plc
Graduate Management Admission 

Council
The Heinz Endowments
Hillman Family Foundations
Hiremadskills Inc.
Hueber-Breuer Construction Company 

Inc.
IBM Center for the Business of 

Government
Imajion
Industry Standard USA LLC
Institute of Museum & Library Services
Integrated Industrial Services Inc.
Intercontinental Exchange
ISC Consulting Group 
Jacksonville Jaguars Foundation
Jewish Community Foundation of 

Central New York Inc.
JPMorgan Chase & Company
JRW Auto Rental Inc.
Ewing Marion Kauffman Foundation
Kinetic Fuel Technology Inc.
Carl B. and Florence E. King Foundation
Kitchings Family Foundation
Landmark Graphics Corporation
The Leon Levine Foundation
Lockheed Martin Corporation
Madison Performance Group
Travis Manion Foundation
The Marcus Foundation Inc.
J.M. McDonald Foundation
Military Officers Association of America 

(MOAA)
Mirabito Holdings Inc.
Morgan Stanley Global Impact Funding 

Trust Inc.
Motorola Solutions Inc.
National Endowment for the Arts
National Society of the Daughters of the 

American Revolution
NBT Bank N.A.
Newman’s Own Foundation
New York State Health Foundation
NOCO Energy Corporation
Nojaim Brothers of Marcellus Inc.
NYSE Technologies Connectivity Inc.
One Stop Janitorial & Office Supply Inc.
OneGroup NY Inc.
People Fund

HONOR ROLL OF DONORS 
AND PARTNERS
We want to thank all our supporters and partners for your generosity and continued support to  
the Institute for Veterans and Military Families. 

PepsiCo Foundation 
Performance Harley-Davidson
PNC Financial Services Group Inc.
Prudential Financial
Public Hospital District No. 2
Purcells Wallpaper & Paint Company Inc.
Harold E. Russell & Son Inc.
Russo Produce Co. Inc.
San Antonio Area Foundation
SAS Institute Inc.
Savage Agency Inc.
Schultz Family Foundation
Schwab Charitable Fund 
May & Stanley Smith Charitable Trust
Solvay Bank
Springview Foundation
Starbucks Corporation
Staunton Farms
Summit Federal Credit Union
Sunoco LLC
Syracuse Marriott Downtown
Third Avenue Management LLC
TIAA-CREF Financial Services
Travelers Foundation
Triad Foundation Inc.
Twin Trees Enterprises Inc.
United Services Automobile Association 

(USAA)
U.S. Small Business Administration
Unite US
Valero Marketing and Supply Company
Vaya Health
Vector Construction
Walmart Foundation
Walmart Stores Inc.
Westchester Community Opportunity
Westinghouse Electric Corporation
Wilson Foundation
Wounded Warrior Project Organization
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Mr. Mubaarakah Isaac 
Mr. Leonard D. Jessup 
Mr. Markeith Johnson 
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Ms. Margaret A. Lambrecht 
Mr. James P. Lee 
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alumni community to offer additional learning experiences and create lasting connections. Inaugural year included alumni 
events in Washington D.C. and on campus at Syracuse University.  

OPERATIONS

98
PROFESSIONAL STAFF 
(UP 25%/24 MONTHS)

ALMOST

60%
MILITARY-CONNECTED

30+
STUDENT EMPLOYEES 
WHO HAVE GONE ON 
TO WORK AT ERNST & 
YOUNG, BP, BOOZ ALLEN 
HAMILTON AND OTHER 
TOP COMPANIES

46
STATES

STAFF FROM

2
U.S. 
TERRITORIES

9
COUNTRIES

DEVELOPMENT
Together with IVMF leadership and other staff, the development team works to cultivate public and private partnerships to  
raise sufficient resources supporting the programs, services and operations of the IVMF. 

• Named one of just 32 Knowledge Challenge grantees by the Kauffman 
Foundation, awarded the largest research grant in IVMF history to 
study veteran entrepreneurship 

• Using poignant stories from veterans and families served by the IVMF, 
launched the first national digital advertising and direct response 
fundraising campaign to introduce IVMF’s brand, programs and  
impact to the general public. 

214 DONORS TOTALING

$12,640,412
IN GIFTS

NEARLY

$10M
INCLUDING $8.4M OVER TWO YEARS 
FROM SCHULTZ FAMILY FOUNDATION

30 GRANTS AWARDERD TOTALING

$17,241,898
NEW GRANT 
HIGHLIGHTS

COMMUNICATIONS
The communications team made significant strides in establishing the Institute as a “go-to” voice of influence and authority. 

500%
INCREASE IN EARNED 
MEDIA PLACEMENT WITH 
LEADING PUBLICATIONS

COVERAGE INCLUDED NOT ONLY 
PROGRAMMING HIGHLIGHTS BUT 
INTERVIEWS AND RESEARCH ON 
VETERAN/MILITARY POLICIES, 
CHALLENGES AND OVERALL LANDSCAPE

• Secured 27 aired interviews with Executive Director/
IVMF Founder Mike Haynie as part of a one-day 
satellite media tour

•  Promoted IVMF research and perspectives on military 
transition with multiple interviews for leading podcasts 
in the space (Borne the Battle and Beyond the Uniform)

• Regular contributor (twice monthly) to CBS Eye on 
Veterans (broadcast on 90 stations across the U.S.  
as well as digitally)

11.7%
INCREASE IN 
FACEBOOK FANS

15.7%
INCREASE IN 
TWITTER FOLLOWERS

77.7%
INCREASE IN 
INSTAGRAM FOLLOWERS

183.1%
INCREASE IN 
LINKEDIN FOLLOWERS

ACCOMPLISHMENTS AND PROGRESS RESEARCH, EVALUATION & ANALYTICS SUPPORT SERVICES ACCOMPLISHMENTS AND PROGRESS 

Conducted 18 VETNET webinars on topics 
including Six Sigma Green Belt, Project 
Management, alumni panels and making 
the most of LinkedIn with increased 
engagement across all metrics.

      ALMOST

7,200
TOTAL VIEWS

INCREASED VIEWS 
PER VIDEO

60%+
TOTAL 
SUBSCRIBERS

25%+

MANAGED APPLICANT POOL OF ALMOST

18,400 APPLICATIONS
Advised more than

11,400
LEARNERS TO SELECT/COMPLETE THE COURSE BEST 
SUITED FOR THEIR INTERESTS/EXPERIENCE TO SET 
THEM UP FOR MEANINGFUL EMPLOYMENT

WHAT’S AHEADPROGRAMMATIC PRIORITIES IN 2019

DEVELOPMENT ACCOMPLISHMENTS AND PROGRESS 
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